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How do the most beloved brands turn their
social media followers into lifelong
fanatics?



https://geileon.com/

SOCIABLE MARKETING

an empathy-informed approach to delivering transformational social media marketing management. Elevating
brands to genuinely connect, understand and engage with their communities by becoming a pillar of that
community. Igniting actionable loyalty and converting simple “followers” into full-blown fanatics.
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LIKEABLE ~ SHAREABLE MEMORABLE UNIGNORABLE

Content that is Engaging, Content that's worth Messaging & creative Break out of the social
Entertaining, & New "spreading the word" that sticks "Sea of Sameness”



CHALLENGES & DPPURTUN\T\ES FOR
A/E/G FIRMS



INDUSTRY GHALLENGES

* The complexity of projects often makes construction firms appear
impersonal or inaccessible.

* Social media platforms tend to be underutilized, with generic or overly
technical content dominating.

AN EMPATHY-DRIVEN
OPPORTUNITY

USP ESP

What makes you vo. Why your audience
different. should care.




FOR EXAMPLE




THE 4-ABLES
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ABOUT 83%
OF CONSUMERS

feel more loyal to brands that effectively respond to and resolve their
complaints according to a report by Khoros.




"LIKEABLE"
HUMANIZING YOUR BRAND

NOW THINK ABOUT YOUR CONTENT

Do you respond to comments or messages with a personalized response within a
24-hour window?

Are you proactively listening and nurturing discussion on a weekly basis?

Are you authentically addressing feedback, complaints, or concerns from your
followers?

When you promote your services, do you show how they solve your audience’s
specific problems, or is it a blanket sales pitch?



Mindy Hoover
Are you still open in October??

3y Like
@ & Author
Grant's Farm &
Mindy Hoover Yes! We will
be releasing Parking
availability soon, so stay
tuned. &

3y Like Reply

Charlie Howard
Wow how cool is that!!!!

& Author
Grant's Farm @
The coolest!

3y Like Reply

ACTIONABLE TIPS

* Prioritize Personalized Responses

* Nurture Discussions Regularly

* Address Feedback with Authenticity

Susan Palmer
Was there last weekend! | love
these beauties!

& autl

Grant's Farm &

Susan Palmer Come back to
see us anytime, Susan!

3y Like Reply 6]

View 1reply

Sharon Andrews Warday

Planning our ‘return trip' next
spring! Spent a week touring
St.Louis, Budweiser, Grants Farm
and Booneville. | even participated
in grooming a Clydesdale AND
seeing a brand new baby
Clydesdale. And, of coarse, beer
sampling!!

Grant's Farm @
We're glad you had a great
time!

3y Like Reply




* Showcase Solutions, Not Just Projects

Video content can't be viewed offline

->


https://pages.qwilr.com/CCYjGfRZOUNz
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OVER 92%
OF CONSUMERS

say they're more likely to trust a recommendation from a friend or
peer over a brand's direct messaging (Nielson).

"SHAREABLE"
SPARKING A CONVERSATION

ASSESSING YOUR SOCIABLE PRESENCE

* Does your audience share your posts with their followers?
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Does your content provide meaningful information that generates larger
discussion?

Are your followers leaving meaningful comments or starting conversations on
your posts?

ACTIONABLE TIPS

Deliver Emotionally Resonant Stories

Generate Valuable, Educational Content

Show Don't Tell / Visuals That "WOW"

Spark Conversations
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Most Popular Social Post of 2024
Justsome more
Kiewit tack the “boring” tunnel projects
by Kiewit
Engagements
Kiewit worked on a total of 5,954
4 75 =Ir #KIEWITWRAPPED
projectsin 2024
+ Follow
“, +3
#KIEWITWRAPPED ¢

"y Load mora comments

Reactions

Comment
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ABOUT 80%
OF CONSUMERS

forget branded content within three days if it doesn't resonate
emotionally or contextually.

USE THESE QUESTIONS TO REFLECT

Is your content showing up at times and in places that are relevant to your
audience?

Does your brand voice and visual creative display a distinctive, authentic, and
consistent tone compared to competitors in the space?
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Do you incorporate your audience’s feedback into your content strategy? In other
words, is your content truly informed by your audience’s voice?

ACTIONABLE TIPS

Timing and Placement

Audience Feedback Loop

Visual Identity and Brand Voice
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Kiewit + Follow -+
— )

1 Kiewit is ranked #4 on ENR's Top 400 Contractors Sourcebook for Petroleum!

+ Follow

Other top rankings include #2 for Offshore and Un ter Facilities, for

4 ked #1 on ENR's Top 400 Contra
Pipelines and #4 for Refineries and Petrochemical Plants

s for our work an: ransit and Rail and Marine and Port Facili

035 ather key seq

Congratulations to our team!

#5in Bridges
210 in Airports, including Terminals

and EV Charging

Congratulations to eur teams wi @ mada this ac

ETR /lﬁl\d TR RTATION

TOP 400 CONTRACTORS

TOP 4 TRACTOR
T R N A T0pll4.00 CONTRIACTORS

ENR's Top 400 Contractors Sourcebook - #2 Power ENR’s Top 400 Centractors Sourcebook - #1 Transportation

ceo 31 comments - : : ceo

ENR's Top 400 Contractors Sourcebook - #4 Petroleum

ceoss
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95 MILLION
POSTS GO LIVE

on Instagram alone, every single second.

"UNIGNORABLE"
ESCAPING THE SEA OF SAMENESS

THINK ABOUT YOUR CONTENT

* Are you telling relatable, human stories about your brand, or just broadcasting

marketing messages?

* Does your content give your audience a compelling reason to stop scrolling?
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* |s your visual content engaging in its design and authentic/unique to your
brand?

ACTIONABLE TIPS

* Embrace Relatable, Human Stories

* Focus on Disruptive Visual Content

* Use Timely, Relevant Messaging

18



10,000 _

£T0

TACH WEEK SAY
NC

s welde

Le” 10

o Piug T

ivenEAgE your wor
AN nengine-dr adingtone and ke . OWNEAGLE™

Hing away
mas by EVINE oucan getyou ™

\
¥ retallers’
JRGE ACPOWER- O

YOU!
ing Weld anent oW favor
g ur fa
ATTSOF S L ATH tock atyo
NOW UNTIL MOVEMBER e the holiday®:
4 want 1o W
gon't wan’ >

it
jou can sV e
+ nOONEST,Y e Eagl€™ isins

e're celebrat
withes00 W
oK FROM

EACH WE .
Agsa0sVALUE! and

SCAN now ¥

you

e
coLN
L ecraic

Y
& Wi
¢ N -

EAGLE™

10,000 5 MONTHS OF GIVEAwAY

EACH WEEK IS ANOTHER

CHANCE TO WIN!

FROM SANTA's WoRKSHOP TO YOUR WORKSITE

TN
Eagle™ l;).m Plus Gas !-Tm\ : - A

Driven Welder with LE Engine e =
MODEL (#K2343-4) i \k\ — U —
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HAVE YOU ENTERED TO WIN AN
EAGLE™ 10,000 PLUS THIS WEEK?
We're in the middle of the 5 Months of Weldmas, when
‘Santa uses his Eagle™ 10,000 Plus to get ready for his
busy season. And since we have so many Eagle™
10,000 machines in stock they can't even fit in the
North Pole.... so we're giving one away.

TOENTER!

Every week throughout Weldmas, until
November 28, you can submit another entry to
win this in-stock-and-ready-to-rock machinel

Even though the Eagle™ i packed full of power,
with 9,500 watts of AC surge generator power
with 2 reliable Lincoln engine, it has al the features.
You need to get your worksite up and running while

producing just 76 DBA of noise. That's quieter than

an elf sneaking onto the shelf to spy for Santal

If you haven't entered this week, then go sign

up now... and every week until November 28!

1f you want to get your hands on an Eagle™
before Weldmas ends, It's in stock now.
at your favorite retailer!

TO ENTER!




Video content can't be viewed offline

;g/" IN STOCK AND
READY TO ROCK!
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EacLE™ a8 mgof EAGLE™ 10,000 PLUS -

As GASENGINEDRIVING WELDER =~~~ ,
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https://pages.qwilr.com/CCYjGfRZOUNz
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FORGE FOLLOWERS

It’s time to move beyond traditional marketing tactics and embrace Sociable Marketing to build
connections, inspire loyalty, and become a pillar of your community. Let us help you make your
brand unforgettable.

DOWNLOAD THE

FOLLOW US ON

CHECK LIST SOCIAL
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https://www.dropbox.com/scl/fi/88vfuqtlmq5qpv1t8i2a5/SociableWellnessCheckList.pdf?rlkey=ibdm7s0moa5wdcejmxqmb87q7&st=z05q1t1t&dl=0
https://www.linkedin.com/company/geile-leon-marketing-communications/posts/?feedView=all

GET PERSONABLE

MELISSA ROSS BEN SCHWAB
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https://www.linkedin.com/in/melissa-ross2014/
mailto:melissa@geileon.com
https://www.linkedin.com/in/ben-schwab-b5265355/
mailto:ben_s@geileon.com
https://geileon.com/

